
Five Nights at Freddy’s 2 Smashes Box 
Office Records as Fans Rally Behind the 
Sequel 
 

The horror genre just delivered one of its most surprising success stories of the year. Five 
Nights at Freddy’s 2, the follow-up to Universal and Blumhouse’s hit videogame-inspired thriller, 
stormed into North American theaters with an astonishing $63 million opening weekend, wildly 
surpassing industry expectations. Debuting across more than 3,400 locations, the film 
dominated the post-Thanksgiving frame—traditionally one of the slowest periods on the release 
calendar—by delivering a turnout that stunned even seasoned box-office analysts. 

Despite a wave of harsh reviews, the sequel proved that a passionate fanbase can overpower 
critical negativity. The movie not only energized theaters during a typically quiet window but also 
cemented its place in box-office history with multiple new records. 

 

A Historic Opening Weekend in a Traditionally Slow 
Period 
The weekend immediately after Thanksgiving has long been considered a challenging spot for 
new movies. Families have wrapped up their holiday outings, major studio tentpoles have 
already made their debut earlier in November, and audiences typically shift into early-December 
hibernation until the next big holiday releases arrive. 

Yet Five Nights at Freddy’s 2 upended that long-standing pattern. With its $63 million opening 
haul, the film has now secured the record for the largest post-Thanksgiving debut ever, 
outpacing previous titles that benefitted from far less competition. Exhibitors reported packed 
theaters across major markets, particularly during evening and late-night showtimes as fans 
flocked in groups to experience the movie together. 

The sequel also notched the biggest PG-13 opening of 2025, a noteworthy feat in a year 
where several mid-budget genre films struggled to find traction. In addition, it became the 
second-largest horror opening of 2025, trailing only another high-profile franchise release 
earlier in the year. For a film with a moderate price tag and no day-and-date streaming model, 
the performance signals a major win for theatrical-first distribution. 

 



Critics Pan the Film, but Audiences Overwhelmingly 
Embrace It 
While ticket buyers turned out in droves, critics were far less enthusiastic. Reviews skewed 
heavily negative, with many calling the film unfocused or overly reliant on fan service. One 
particularly harsh critic described it as an “incoherent mess,” arguing that it failed to build on the 
strengths of the first installment. 

Yet the audience reaction told a completely different story. 

According to PostTrak data, 70% of moviegoers said they would “definitely recommend” 
the film to others—an unusually strong endorsement for a horror sequel, especially one that 
received poor reviews. Crowds reported enjoying the atmosphere, the thrill of watching with 
fellow fans, and the continuation of the mythos that has defined the Five Nights at Freddy’s 
video game universe for over a decade. 

The enthusiastic reception reinforces the franchise’s unique cultural position. Like other 
dedicated fandom-driven brands, including Scream, Saw, and Paranormal Activity, Five Nights 
at Freddy’s is largely critic-proof. The franchise thrives on its mystery-driven lore, iconic 
animatronics, and community-driven excitement, giving it a longevity many studios are eager to 
replicate. 

 

A Smart Budget and Theatrical-Only Strategy Pay Off 
The film’s production budget is reported to be around $36 million, a relatively conservative 
figure for a studio horror sequel with heavy animatronic effects and action set pieces. Thanks to 
its explosive opening weekend, the movie is already on the fast track to profitability. Ticket sales 
from just three days in North America have nearly doubled the production spending, and 
worldwide totals are expected to push the film into blockbuster status well before the end of its 
theatrical run. 

The strategic shift in distribution also played a critical role. Unlike the first Five Nights at 
Freddy’s movie—which launched simultaneously in theaters and on streaming—the sequel 
opted for an exclusive theatrical release, eliminating any competing viewing options and 
creating a “must-see-in-theater” urgency among fans. The result: a stronger debut than most 
analysts projected and a clear indicator that the franchise still commands a powerful presence 
on the big screen. 

 

How the Sequel’s Opening Compares to the First Film 



The first Five Nights at Freddy’s adaptation debuted in 2023 with an enormous $80 million 
opening weekend, one of the biggest ever for a horror film. That achievement was even more 
remarkable given the film’s same-day streaming availability, which typically dilutes theatrical 
turnout. 

While the sequel opened slightly lower at $63 million, the circumstances were entirely different. 
Without a streaming component and released in a slower box-office window, Five Nights at 
Freddy’s 2 demonstrated the franchise’s enduring pull. Its strong turnout in a historically quiet 
weekend suggests the sequel may have stronger legs in the weeks ahead compared to its 
predecessor, which saw a sharper drop due to immediate streaming access. 

 

What Audiences Can Expect 
Moviegoers attending the sequel represent a wide age range, with teens, young adults, and 
longtime fans of the game series forming the core audience. Theater reports suggest viewers 
embraced the community energy—cosplayers, late-night screenings, and group viewings 
brought a sense of event-level hype typically reserved for superhero films or major franchise 
finales. 

The communal aspect of horror remains a major driver. The jump scares, tense atmosphere, 
and animatronic showdowns generate reactions best experienced with a crowd, making Five 
Nights at Freddy’s 2 an ideal shared cinematic moment. 

 

What Else Played in the Top Five This Weekend? 
While Five Nights at Freddy’s 2 easily claimed the top spot, the rest of the weekend box-office 
chart featured a mix of holdovers and seasonal titles. Family films continued to draw younger 
audiences, and early December releases maintained steady momentum. Despite competition, 
none came close to matching the surge generated by the horror sequel. 

(If you want, I can also generate a full top-five list with estimated numbers.) 

 

A Brief Note on Global News 
As part of broader international updates, Israeli Prime Minister Benjamin Netanyahu announced 
an upcoming phase in the Israel–Hamas ceasefire efforts, with plans for a summit at the White 



House. While details are still emerging, the announcement marks a significant development in 
ongoing diplomatic negotiations. 

 

Conclusion 
Five Nights at Freddy’s 2 has proven that strong fan engagement can overpower critical 
pushback and redefine expectations for traditionally sluggish box-office weekends. With a 
record-breaking $63 million debut, impressive audience scores, and a cost-effective production 
budget, the sequel stands as one of the year’s major theatrical success stories. For Universal 
and Blumhouse, the franchise’s momentum continues—and if the fanbase has anything to say 
about it, this is far from the last time Freddy Fazbear commands the big screen. 
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